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TITLE OF BILL:

An act to amend the general business law, in relation to enacting the Stop Addictive Feeds
Exploitation (SAFE) for Kids act prohibiting the provision of an addictive feed to a minor

PURPOSE OR GENERAL IDEA OF BILL:
The purpose of this bill is to protect the mental health of children from addictive feeds used
by social media platforms, and from disrupted sleep due to night-time use of social media.

SUMMARY OF PROVISIONS:
This bill would prohibit social media platforms from providing an addictive feed to children
younger than 18 without parental consent and prohibits social media platforms from

withholding non-addictive feed products or services where that consent is not obtained.
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p<.05, p<01, p<001.
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H}. A virtual community is a social work of individuals who connect through specific social
media, potentially crossing geographical and political boundaries in order to pursue mutual
interests or goals. Some of the most pervasive virtual communities are online communities
operating under social networking services. Recent studies have looked into development of
health related communities and their impact on those already suffering health issues. These
forms of social networks allow for open conversation between individuals who are going

through similar experiences, whether themselves or in their family.

Ab. Social media fueled a bank run on Silicon Valley Bank (SVB), and the effects were felt
broadly in the U.S. banking industry. We employ comprehensive Twitter data to show that
preexisting exposure to social media predicts bank stock market losses in the run period even
after controlling for bank characteristics related to run risk (i.e., mark-to-market losses and
uninsured deposits). Moreover, we show that social media amplifies these bank run risk

factors.
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